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CAMILLE COBBS

EXPERIENCE

SOCIAL MEDIA + WINE SPECIALIST
Barkada Wine Bar |  February 2022 - December 2023

Led Instagram content strategy and paid ad campaigns, driving a

20% year-over-year increase in relevant and engaged followers

through targeted storytelling and audience insights.

Created and managed a monthly email  newsletter that achieved an

average 49% open rate through compelling subject lines,  audience

segmentation, and performance tracking.

Founded and marketed a monthly wine club event series,  combining

experiential marketing and PR to boost restaurant foot traffic by

50% on event nights.

SUMMARY AND OBJECTIVE

Creative and data-driven Marketing and Content Strategist with

over 11 years of experience crafting compelling copy, building

brand identity,  and driving measurable engagement across digital

and social channels.  Proven success in SEO content development,

campaign management, brand storytelling,  and audience growth

for B2B and B2C clients.  Adept at managing full  content lifecycles,

leading cross-functional teams, and optimizing strategy through

analytics and experimentation. Passionate about translating ideas

into authentic,  impactful messages that connect brands with

audiences and convert engagement into action.

FREELANCE CONTENT WRITER
July 2018 - Present

Produced SEO-optimized blogs,  newsletters,  and long-form articles

for global brands and publications, consistently increasing organic

reach and reader retention.

Collaborated with editorial and marketing teams to deliver brand-

aligned storytelling for clients including BlackDoctor.org, Bamboo

Crowd, and Portable Restroom Trailers.

Delivered thought leadership and lead-generation content that

enhanced B2B visibility and supported client acquisition goals.

Key Achievements:

Doubled organic website traffic for Portable Restroom Trailers

through high-ranking keyword strategies.

Drove ongoing B2C engagement growth through audience-focused

editorial content for health,  innovation, and lifestyle clients.

SKILLS

Content & Copywriting:  SEO Strategy,

Storytelling,  UX Writing, Email

Marketing, Social Media Content,

Brand Messaging, Campaign

Development

Marketing Strategy:  Analytics &

Reporting, CRM Management, PPC &

Social Ad Copy, Audience

Segmentation, Content Calendar

Management

Tools & Platforms:  Google Analytics 4,

Mailchimp, HubSpot,  SEMrush, Sprout

Social,  Figma, Adobe Creative Suite,

Canva, Squarespace, Wix, Salesforce,

WordPress,  ChatGPT, Jasper AI

Leadership & Collaboration:  Team

Management, DEI Engagement, Cross-

Functional Coordination, Vendor

Relations,  Content Operations



CAMILLE COBBS

CONTENT MANAGER: NOV 2018 - DEC 2023
Portable Restroom Trailers |  December 2018 - December 2023

Directed content strategy, copywriting, and creative production across

blogs,  web pages, newsletters,  and paid media.

Defined and implemented brand voice guidelines,  leading to a 15%

increase in audience engagement and lead generation.

Managed editorial calendars and marketing roadmaps based on

audience data, boosting SEO performance and customer retention.

Led cross-channel marketing campaigns and social media advertising

efforts that generated over $38,000 in annual revenue from Facebook

alone.

Partnered with sales and operations teams to align messaging with

market positioning and campaign goals.

CAMPAIGNER: MAY 2020 - OCT 2020
LEAD CAMPAIGNER: OCT 2020 - OCT 2021
change.org |  May 2020 - October 2021

Wrote and optimized user-facing content,  landing pages, and outreach

scripts for digital petitions and campaigns.

Conducted audience analysis,  A/B testing, and product research to

improve engagement and conversion rates.

Helped increase campaign victories by 20% through persuasive copy

and UX-informed communication strategies.

EVENTS AND OPERATIONS COORDINATOR: SEPT 2016 - FEB 2018
EVENTS AND MARKETING MANAGER: FEB 2018- FEB 2020
Downtown Sacramento Partnership -  Historic District |  

September 2016 - February 2020

Spearheaded integrated marketing campaigns for citywide events,

driving a consistent 50% annual increase in audience engagement.

Produced and managed all  event-related copy and content including

press releases,  newsletters,  and social posts.

Strengthened brand partnerships through targeted communications and

influencer marketing.

Oversaw event promotion and digital storytelling to enhance

community visibility and business participation.

EDITORIAL AND MARKETING ASSOCIATE
Grabr |  August 2015 - June 2016

Managed blog operations, editorial calendars,  and freelance

contributors for a fast-growing startup.

Created product and campaign copy for digital ads,  email

campaigns, social media,  and landing pages.

Used analytics and market insights to refine tone and optimize

performance across channels.

EDUCATION

BACHELOR OF ARTS:
ENGLISH & CREATIVE
WRITING
2015

San Francisco State University


