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Old Sacramento is home to the region’s Iargest St Patrlck’s Day event. Thls annu{al S|gnature, Nt now att1racts oyer
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parade featured more than 1,000 participants mcIudmg Irlsh dancers arﬂ"? ,:' " it

military regiments, police and fire representatlves albng wﬁ:kf
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The parade is an alcohol-free, family-oriented event that celebrates the dl s; df bur cc}mmumty But
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the parade is more than an ethnic celebration;it is also an event, which' is Irce of} prlde and ehjayment for all area

residents.
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Old Sacramento is a National Landmark that boasts 4 million visitors annually. Tocja‘&, with 53 j'i"stofic buildings, Old

Sacramento has more buildings of historic value condensed into its 28 acres than most areas of similar size in the

west. Registered as a National and California Historic Landmark, the properties in the district are primarily owned by

private owners, with individual businesses leasing shops and offices.

The historic district has flourished and is once again a thriving commercial trade center, making it the ideal

backdrop for Sacramento’s St. Patrick’s Day parade.
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OLD SACRAMENTO SOCIAL MEDIA

The Old Sacramento primary Facebook page has
one of the largest followings of any social media site
in its category in the greater Sacramento area, with
nearly 45,000 followers as of October 2016. The
page has seen an 8% growth in 2016, and has
extended its reach to 173,000 unique viewers per
month, with nearly 3 posts per day being shared. In

addition, Old Sacramento manages Facebook pages
for both Gold Rush Days and Theatre of Lights.

Old Sacramento’s Twitter account has experienced
an | 1% increase in 2016, with over 17,000 followers
as of October 2016. The overall number of
impressions has almost doubled to 90,000 a month.

Instagram has seen the highest percentage of
growth, with a 51% increase in followers in 2016 to
nearly 15,000. The Old Sacramento Instagram
account is unique in that over half of the followers
are under the age of 30.

Social Media insights allow Old Sacramento to gain
a very specific profile about those who follow and
engage on various platforms. 43% of followers
report an annual income of over $60,000, with the
largest single demographic (16%) earning between
$75,000 and $95,000 a year. The top three
reported occupations are “white collar, tech, and
homemakers,” which combine to represent 77% of
overall followers. Women ages 25-44 constitute
39% of our Facebook followers.
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